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Be Brave,
We design your better future
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About us

About BraveDi
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What We Do

Global Strategy

Market Entry

Localization

Global Media

Digital Strategy

Channel Operation

Digital Contents

Lead Generation

Campaign Strategy

Creative Concept

Integrated Execution

Performance Optimization

“Video

Video Planning
Film Production
Motion Graphics

Post-production
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Creative Team

Brand Strategy & Conceptualization
Content Planning
Performance Marketing
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Design Team

Graphic Design
UX Design
Brand ldentity

03

Video Team

Video Production
Editing and Post-Production
2D, 3D Motion Graphics



Clients

Brave brands begin
with a shared vision
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Brand Concept Brand Planning Contents Creative Paid Advertisement
Hello Brand Channel Setting Brand Design Advertisement Setting
Brand Global Targeting Weekly Check Brand Copywrite Live On Advertisement

Brand Strategy Framework Contents Planning Brand Movie Making Result & Report



02 SRAVE DL

Contents
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01 02 03 04

Content Planning Digital Contents Film & Motion Lead Generation
Brand Study Social Media Contents Advertisement Setting Webinar

Core Targeting Brand Copywrite Interview & Social Offline Seminar

Concept Planning Key Visual & Design Result & Report Brand Experience
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Campaign
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01 02 03 04
Campaign Strategy Creative Planning Content Production Performance Optimization
Market & Audience Analysis Big Idea & Key Message Film & Content Production Media Operation
Campaign Goal & KPI Project document Offline Campaign Data Analysis

Media & Channel Strategy Content Concept Multi-format Contents A/B Test & Optimization
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01 02 03 04

Brand Planning Contents Creative Movie Creative Editing
Brand Study Concept meeting Preliminary survey Color grading
Core Targeting Project document Shooting Modification

Schedule Planning Sketch / Artworks Motion Graphics Live On Advertisement



Campaign Type Brand Strategy / Social Contents / Video

Lotte hotel

Period 2026
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LG Chem
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With Water in Our Name
°

DECADE

NEW
FUTURE

LG Water Solutions
founded in 2074
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LS ELECTRIC
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LS ELECTRIC has decided to establish its first
North American Technical Center in the state of
Texas, USA, in response to the increasing demand
for distribution infrastructure due to the
accelerated expansion of semiconductor and
battery companies in the region.

This will enable LS ELECTRIC to meet the demands
of its customers and also cater to the needs of
local businesses by ensuring a stable supply of
products and services in the region.

#LSELECTRIC #LiveSmart #Electricity

#EnergySolution #FuturingSmartEnergy
#NorthAmerican #TechnicalCenter #Texas

LSELEETRIC

First North American
Technical Center in Texas

y

ITALIA
smart production solutions

More than 800 exhibitors
and 38,713 visitors were at the fair

citement
iger anticipation.

- 2023 SPS Italia Press Release

LS ELECTRIC SPS ITALIA 2023 Review
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LS ELECTRIC invites you to WIN EURASIA 2023 in Turkiye!

Our valued partner ANT MUHENDISLIK participates in the exhibition .5 £7

o 7|
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7-10 June, 2023

WIN EURASIA #Heavy responsibility
( \ #Valuable oportunity
&N -
c ‘*‘ Q Istanbul Expo Center, Turkiye
Hall 4, Stand C300
LSELECTRIC already has
been Korea's leading company
for over 50 years.

WI" And itis my great ambition to have
our company be well recognized
L in the global market.

LSeLecrric

Don't just know about it.
Join us & Experience it.
R Viitor Pass

WIN e

EURASIA DIVERSITY

Gathering the Automation, Logistics, Welding,
Electrical, Electronics, and energy industries,
the WIN EURASIA fair offers a unique opportunity
to experience manufacturing innovations

Place | Istanbul Expo Center, Turkiye
Date | 7-10June 2023

CommuNama | ANT MITHENDISL ik
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LS ELECTRIC
™ L22| 14,404
STEY
The SWGR Solution Team is a new convergence organization of 58 people,
with VCB part and distribution solution.
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LSTELECT RIC

Competitors’ Products
with Couplings and Blocks
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Rittal
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Amazon AWS Cloud
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AJINOMOTO CELLIST
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Ajinomoto CELLIST Korea Co., Inc.
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1
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Thank you to everyone who participated in
SteerStar throughout 20241

We would like to take this opportunity to
reflect on the past year and share CTR's
marketing strategies and product
development plans for 2025,

There are also special review sessions
preparad for the most brilliant SteerStar
leaders, 50 we encourage your active
participation!

* Date -
MNow. 21st 2024, 0T:00 UTC

= Duration -

1 hour and 30 minutes

= How to Join -
; Click the button below to join

the YouTube live stream.

| 3 Join the Live Stream

« Attendees -«

SteerStar members and their customers
are all welcome to join the conference!
We look forward to your participation!

OO0

Contact - wooseok.jang@ctr.cokr




GE Healthcare
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SolarEdge IMC

Period 2021 Dec -

Goal HIE QIX|E A3} gl 2|=X|H2|0|M

S2AUR| ENYY T} QIBEIZ QBB LIATH AT 7|0 13 AJRre| HBEol ok}

oO—l O | I B |

1[0

/ot

=l
H2j|0|HLC|= 'Power the Future of Energy’ 40| 43| EFZ QE|AA|A| H|O[H 2270 2HIXL} e DML E 2 1HXQI H|A|X|E HEUSLLCE.

Lol 2|= Mds fleh a0l ERIE M|l o7 A2 S X0t AL Cid] 48i2| oiE H&S O|FASLIC.

el 512 2|5t
PEEL
FERTTPCN

@m’n &) SCollL4 x|

S PN
8130 (+)~9/7 (%) e
. T7) 82 308 (+)

P
i) 8E 31 ()

SC KL X] x &2}<ix] d]Lt

2@ olH{E| A %A} SolarEdge 24| LY cha|E 9! SC OLX|0] A1

£319lIK| 7|4 A7) YHILHE FHISIUSLICY,

AZAHEPC) flH L} 214 5 62I7IX] 100kW A|ASH Mx|
SLIE|R S A| 1009+ 7HA| 5|t
CHECK! SolarEdge
Al | 2/24(2) 16:00 - 16:45 A
29| | 010-3296-9993 EEI-(B‘I\le

e 24 2Ot |
ALt S &3




i |

UL E T LT

i
b
LT
=
L]
=

S0 [
]

solar




Campaign Type Movie

Xl A
e

HIO|@ =

F=11

Period 2026

Loz 7

= 3D H|C|E 2f

.
S

=IL PN

off MlZ2| =2arer 7

o
=S

|.

O
=

]

F=EX




Campaign Type Brand Strategy / Social Contents / Video
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Campaign Type Offline Festival / Printout / Movie / Picture
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Campaign Type Offline Festival / Printout / Movie / Picture
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Campaign Type Movie
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Campaign Type Social Contents / Movie / Event
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