Be Brave,
We design your better future

© 2025 DUCKDIVER.All rights reserved.
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ORIGINALITY, TREND-BASED, MOVING FORWARD

HELLO!
LET'S DIVE WITH US.



Brand Shape

Branding funnel 4-steps
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CREATIVE TEAM

Brand Strategy & Conceptualization

Content Planning

Performance Marketing
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DESIGN TEAM

Graphic Design

UX Design

Brand Identity

VIDEO TEAM

Video Production

Editing and Post-Production

2D, 3D Motion Graphics
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DUCKDIVER
CONTEMPORARY
BRAND AGENCY

O1. Global Marketing

DUCKDIVER Creative Scoop

Brand Concept
Hello Brand
Brand Global Targeting

Brand Strategy Framework

Brand Planning
Channel Setting
Weekly Check

Contents Planning

Contents Creative
Brand Design
Brand Copywrite

Brand Movie Making

Paid Advertisement
Advertisement Setting
Live On Advertisement

Result & Report



DIVE CASE 22 174 CHA Q1 TSt Campaign Type | Brand Strategy / Social Content / Video / Advertisement

01. GLOBAL MARKETING period | 2091 Mar - As a Result
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LS ELECTRIC has decided to establish its first
North American Technical Center in the state of
Texas, USA, in response to the increasing demand
for distribution infrastructure due to the
accelerated expansion of semiconductor and
battery companies in the region.

16

This will enable LS ELECTRIC to meet the demands
of its customers and also cater to the needs of
local businesses by ensuring a stable supply of
products and services in the region.
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TECHNOLOGY INSTITUTE

QOverseas Sales Corporation

Qverseas production base

Global Service Center

Qverseas branch
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DIVE CASE LG Chem Campaign Type | Brand Strategy / Design / Brand Film

01. GLOBAL MARKETING

Period | 2024 Aug - As a Result
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DIVE CASE CTR Campaign Type | Brand Strategy / Design / Brand Film / Lead Generation

01. GLOBAL MARKETING

Period | 2024 Aug - As a Result
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leaders, so we encourage your active
participation!

* Date -
Nov. 21st 2024, 07:00 UTC

« Duration -
1 hour and 30 minutes
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« How to Join -
Click the button below to join
the YouTube live stream.

‘ £33 Jointhe Live Stream J

. — — —

« Altendees -
SteerStar members and their customers
are all welcome to join the conference!
We look forward to your participation!

Register Now!
allijinfo

Contact - wooseok.jang@ctr.co.kr

Thank you to everyone who participated in
SteerStar throughout 2024!

We would like to take this opportunity to
reflect on the past year and share CTR's
marketing strategies and product
development plans for 2025.

There are also special review sessions

(ETU R T : ' Ll ‘—s- = prepared for the most brilliant SteerStar
gm,‘g ) .- = ' leaders, so we encourage your active
participation!

* Date =
Nov. 21st 2024, 07:00 UTC

» Duration -
1 hour and 30 minutes

« Howto Join »
Click the button below to join
the YouTube live stream.
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Digital Marketing
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DUCKDIVER
CONTEMPORARY
BRAND AGENCY

02. Digital Marketing

DUCKDIVER Brave Scoop

Brand Planning
Brand Study
Core Targeting

Contents Planning

Contents Creative
Visual
Brand Copywrite

Brand Movie Making

Paid Advertisement
Advertisement Setting
Live On Advertisement

Result & Report

Lead Generation
Webinar
Offline Seminar

Lead Promotion



Campaign Type | Brand Strategy / Social Contents [ Video
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DIVE CASE

As a Result

Period | 2024 Aug -

02. Digital Marketing
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DIVE CASE MICROSOFT IMC Campaign Type | Brand Strategy / Social Contents [ Video

02. B2B IMC Campaign Period | 2021 Jan - As a Result
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DIVE CASE

02. Digital Marketing

L L

SolarEdge IMC

Campaign Type | Social Contents / Movie [ Lead Generation / Paid-Advertisement

Period | 2021 Dec -
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DIVE CASE

02. Digital Marketing

Rittal IMC Campaign Type | Social Contents / Movie | Lead Generation / Paid-Advertisement

Period | 2022 Dec - As a Result
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DIVE CASE

02. Digital Marketing

Navien IMC

Period | 2022 Dec - 2023 Sep
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Campaign Type | Social Contents

As a Result
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Instogram - @A SLiH|oH
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DIVE CASE

02. Digital Marketing

bread & co Campaign Type | Social Contents

Period | 2022 As a Result
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DIVE CASE Brother IMC Campaign Type | Social Contents / Movie | Event

02. Digital Marketing

Period | 2021 Nov - 2022 Feb As a Result
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DUCKDIVER Ul L= SE S wE DUCKDIVER Brave Scoop

CONTEMPORARY
BRAND AGENCY

03. Video Production

Had Zefet i

TYUHS ehefol= 7|8 o= MELCH

Brand Planning Contents Creative Movie Creative Editing
Brand Study Concept meeting Preliminary survey Color grading
Core Targeting Project document Shooting Modification

Schedule Planning Sketch [ Artworks Motion Graphics Live On Advertisement



DIVE CASE Brother IMC Campaign Type | Movie

03. Video Production

Period | 2023 As a Result
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DIVE CASE Amazon AWS Cloud Campaign Type | Movie

03. Video Production Period | 2021 As a Result
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DIVE CASE Dropbox Business

Campaign Type | Movie
03. Video Production

Period | 2021
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DIVE CASE SK Innovation H=AS Campaign Type | Movie
03. Video Production

Period | 2021 As a Result
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DIVE CASE CJ ONSTYLE Campaign Type | Social Contents / Movie | Event

03. Video Production

Period | 2021 As a Result
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DIVE CASE

03. Video Production

Palfinger

Campaign Type | Social Contents / Movie | Event

Period | 2021
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DIVE CASE

03. Video Production
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Campaign Type | Movie

Period | 2024
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DIVE CASE

As a Result

Period | 2024

03. Video Production
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CONTEMPORARY

BRAND AGENCY

04.B2G Campaign
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Brand Planning Contents Creative Movie Creative Management
Brand Study Contents Planning Movie Copywrite Advertisement Setting
Core Targeting Copywrite Shooting / Motion graphics Monthly Review

Trend Report Visual Editing Result & Conclusion



DIVE CASE NEE2EA Campaign Type | Offline Festival / Printout / Movie / Picture

04. B2G Campaign Period | 2022 As a Result
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DIVE CASE S UGB Campaign Type | Social / Movie [ Picture / Viral

04. B2G Campaign Period | 2024 As a Result
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DIVE CASE Meoa|salutest

2 Campaign Type | Offline Festival / Social Contents [ Movie
04. B2G Campaign

Period | 2021 Mar - 2023 Dec As a Result

8127 HPH QIX|T SHAF Y BRI 57}

S20f| ?{X|et 22

k>
]
J
Mo
rd
ro
40
]
-
7]
10
O
e
rn
0|0
o
o
HT
[
Of
rr
pad
°
I
[m]

El
I
im

=S g2 Y
SHAAH| o2 LA E 28 ZHASS MEAASLICH

E Mo = gl Mot XM 3¢t FAH|C|Q FAE H|&HOH
B

S
E 7|2l & 2 S5 Tl =20 thiSof|A| 22| K= 7|SLct




o gy
Rl st e

MEP2|aela S 2022. 10. 8.
L] 1= ERYU ¥ 15:00 - 16:00

| B
3
@

> <

L

MESalsajg

aa'an WIORE WSS OF BORDAN FOLE W oy oo




DIVE CASE

04. B2G Campaign
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Be Brave,
We Design your better future




Be Brave,
We design your better future
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