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ORIGINALITY, TREND-BASED, MOVING-FORWARD

HELLO!
LET'S DIVE WITH US.



Brand Shape

Branding funnel 4-steps
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INSIGHT
AMPLIFIED
Brand
Identity. Design.
Strategy Motion.
Measurement. Narrative.
Architecture. Sonic. Voice.
EE.!E Positioning.
ORIGINAL Purpose.
Naming.
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Innovation.
Service.

Experiences.

Contents

TREND-BASED
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STRUCTURE

CREATIVE TEAM DESIGN TEAM VIDEO TEAM

[ [ [
Brand Strategy & Conceptualization Graphic Design Video Production
Content Planning UX Design Editing and Post-Production

Performance Marketing Brand Identity 2D, 3D Motion Graphics
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Global Marketing
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DUCKDIVER 22 N7 CHAF U Q1 XISH DUCKDIVER Creative Scoop
CONTEMPORARY
BRAND AGENCY

01. Global Marketing

Brand Concept Brand Planning Contents Creative

Hello Brand Channel Setting Brand Design

Brand Global Targeting Weekly Check Brand Copywrite

Brand Strategy Framework Contents Planning Brand Movie Making

Paid Advertisement
Advertisement Setting

Live On Advertisement

Result & Report



DIVE CASE LS ELECTRIC GLOBAL CAMPAIGN

Campaign Type | Brand Strategy / Social Content / Video [ Advertisement
01. GLOBAL MARKETING

Period | 2021 Mar — 2023 Dec As A Result
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SPS ITALIA took place in Parma, Ita

LS ELECTRIC

LS ELECTRIC has decided to establish its first
North American Technical Center in the state of (S ELECTRIC showe
Texas, USA, in response to the increasing demand Cee
for distribution infrastructure due to the
accelerated expansion of semiconductor and
battery companies in the region.
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LSE ecrric

PT&T
POWER TESTING &
TECHNOLOGY INSTITUTE

Lighthouse Factory award is a result

Qverseas Sales Corporation
Overseas production base
Global Service Center

Overseas branch
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DIVE CASE AJINOMOTO CELLIST GLOBAL CAMPAIGN Campaign Type | Brand Strategy [ Social Content / Video / Advertisement
01. GLOBAL MARKETING

Period | 2024 Jan - As A Result
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B2B IMC Campaign
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DUCKDIVER
CONTEMPORARY
BRAND AGENCY

02. B2B IMC Campaign

DUCKDIVER Brave Scoop

Brand Planning
Brand Study

Core targeting

Contents Planning

Contents Creative
Visual

Brand Copywrite

Brand Movie Making

Paid Advertisement
Advertisement Setting

Live On Advertisement

Result & Report

Lead Generation
Webinar

Offline Seminar

Lead Promotion



DIVE CASE MICROSOFT IMC Campaign Type | Website / Movie / Lead Generation

02. B2B IMC Campaign

Period | 2021 Jan - As A Result
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DIVE CASE

02. B2B IMC Campaign

SolarEdge IMC

Period | 2021 Dec -
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Campaign Type | Social Contents / Movie [ Lead Generation / Paid-advertisement

As A Result
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DIVE CASE

02. B2B IMC Campaign

Rittal IMC

Period | 2022 Dec -
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Campaign Type | Social Contents / Movie [ Lead Generation / Paid-advertisement

As A Result
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DIVE CASE Navien IMC Campaign Type | Social Contents

02. B2B IMC Campaign
Period | 2022 Dec — 2023 Sep As A Result
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- kdnavien_official
880 posts 25k followers 1,624 following
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DIVE CASE Brother IMC Campaign Type | Social Contents / Movie [ Event
02. B2B IMC Campaign

Period | 2021 Nov — 2022 Feb As A Result
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Video Production
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DUCKDIVER
CONTEMPORARY
BRAND AGENCY

LY L= o= A H|E DUCKDIVER Brave Scoop

03. Video Production

Brand Planning
Brand Study

Core targeting

Schedule Planning

Contents Concept
Concept meeting

Project document

Sketch /| Artworks

Movie Creative
preliminary survey

Shooting

Motion Graphics

Editing
Color grading
Live On Advertisement

Modification



DIVE CASE Himalaya Party Smart Campaign Type | Shooting Movie / Motion Graphics

03. Video Production
Period | 2023 As A Result
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DIVE CASE Amazon Aws Cloud Campaign Type | Social Contents / Movie / Event

03. Video Production
Period | 2021 As A Result
SEH AL Qh &t Amazon Aws Cloud= Z2I2E MH[AZMN oPEMo| =10 2 71S5HH XMEst 22IRE AFE MH[AS
M3t

£0|1, O[SH=5 =0|7| ?fal &1 X2t EMO{LZ 7|=IYSLICE
HEfet & 4Ho| FH2 F& AE|E|2 O[3 =0l CHol S2t0[HE|A| =2 HIHE HASLICH

aWS AWS Builders Program
: Cloud Basics

2Ab7| FEam H4R $7HSOILE ot JlRloleted

M| A0 st SE T ol=a, ,
5 - e /B Gartner7} Azt
%?jol'ﬂl AI"g' 6 o = = ‘ |2+ GartrerZ}

2} 5 MulA S2e| 2oy

Faec, FakRE §HXl: B 22)=|




DIVE CASE

03. Video Production

Dropbox Business

Period | 2021
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Campaign Type | Social Contents / Movie [ Event

As A Result
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DIVE CASE SK Innovation #=ZH

Campaign Type | Social Contents / Movie [ Event

03. Video Production
Period | 2021
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DIVE CASE CJ ONSTYLE Campaign Type | Social Contents / Movie [ Event

03. Video Production
Period | 2021 As A Result
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DIVE CASE Palfinger Campaign Type | Social Contents / Movie [ Event
03. Video Production

Period | 2021 As A Result
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DUCKDIVER
CONTEMPORARY
BRAND AGENCY

04. B2G Campaign

DUCKDIVER Brave Scoop

Brand Planning
Brand Study

Core targeting

Trend report

Contents Creative
Contents Planning

Copywrite

Visual

Movie Creative
Movie Copywrite
Shooting / Motion graphics

Editing

Management
Advertisement Setting

Monthly Review

Result & Conclusion



DIVE CASE

04.B2G Campaign

NESEN Campaign Type | Offline Festival / Printout / Movie / Picture
Period | 2022 As A Result
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DIVE CASE MEe|ag|dE Campaign Type | Offline Festival / Social Contents / Movie

04.B2G Campaign

Period | 2021 Mar — 2023 Dec As A Result
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DIVE CASE HASX|R Campaign Type | Offline Festival / Social Contents / Website

04.B2G Campaign

Period | 2022 Apr — 2022 Nov As A Result
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Be brave, Designing a better future
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