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ORIGINALITY, TREND-BASED, MOVING-FORWARD

HELLO!
LET'S DIVE WITH US.



Brand Shape

Branding funnel 4-steps

=
INSIGHT
AMPLIFIED
Brand
Identity. Design.
Strategy Motion.
Measurement. Narrative.
Architecture. Sonic. Voice.
EE!E Positioning.
ORIGINAL Purpose. Innovation.
f Service.
Naming.
Experiences.
Contents
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Structure

CREATIVE TEAM

Brand Strategy & Conceptualization
Content Planning

Performance Marketing
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DESIGN TEAM

Graphic Design
UX Design

Brand Identity

5= Qeist XX

VIDEO TEAM

Video Production
Editing and Post-Production

2D, 3D Motion Graphics



Clients

Global Marketing

B2B IMC Campaign

Video Production

B2G Campaign
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https://blog.naver.com/solaredge
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01. Global Marketing

DUCKDIVER Creative Scoop

Brand Concept
Hello Brand

Brand Global Targeting

Brand Strategy Framework
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Brand Planning
Channel Setting

Weekly Check

Contents Planning

Contents Creative
Brand Design

Brand Copywrite

Brand Movie Making

Paid Advertisement
Advertisement Setting

Live On Advertisement

Result & Report



DIVE CASE LS ELECTRIC GLOBAL CAMPAIGN Campaign Type | Brand Strategy / Social Content / Video [ Advertisement
01. GLOBAL MARKETING

Period | 2021 Mar - As A Result
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LSe ecrric

PT&T
POWER TESTING &
TECHNOLOGY INSTITUTE

Lighthouse Factory award is a result

Qverseas Sales Corporation

§ Overseas production base

Global Service Center

Overseas branch
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DIVE CASE

01. GLOBAL MARKETING

AJINOMOTO CELLIST GLOBAL CAMPAIGN

Period | 2024 Jan -
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Campaign Type | Brand Strategy / Social Content / Video /| Advertisement

As A Result
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DIVE CASE

01. GLOBAL MARKETING

LG Chem
Period | 2024 Aug -
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NEW
DECADE
NEW
FUTURE

Campaign Type | Brand Strategy / Design / Brand Film

As A Result
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LG Water Solutions
founded in 2074
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DIVE CASE

01. GLOBAL MARKETING

Campaign Type | Brand Strategy / Design / Brand Film / Lead Generation

As A Result
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prepared for the most brilliant SteerStar
leaders, so we encourage your active
participation!

« Date *
Nov. 21st 2024, 07:00 UTC

« Duration -

1 hour and 30 minutes

= Howto Join -
Click the button below to join
the YouTube live stream.

| I3 Jointhe Live Stream

Thank you to everyone who participated in * Attendees -

SteerStar throughout 2024! SteerStar members and their customers
are all welcome to join the conference!
We look forward to your participation!

-

participation! Contact - wooseok.jang@ctr.co.kr

We would like to take this opportunity to
reflect on the past year and share CTR's
marketing strategies and product
development plans for 2025.

There are also special review sessions

prepared for the most brilliant SteerStar
leaders, so we encourage your active

= Date - [}
Nov. 21st 2024, 07:00 UTC /

* Duration =
1 hour and 30 minutes

* Howto Join +

Click the button below to join

the YouTube live stream
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B2B IMC Campaign
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02. B2B IMC Campaign

=L 22 074 thd Aol

DUCKDIVER Brave Scoop

Brand Planning
Brand Study
Core targeting

Contents Planning

Contents Creative

Visual
Brand Copywrite

Brand Movie Making

Paid Advertisement
Advertisement Setting

Live On Advertisement

Result & Report

Lead Generation
Webinar

Offline Seminar

Lead Promotion



Campaign Type | Brand Strategy / Social Content / Video
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DIVE CASE

As A Result

Period | 2024 Aug -

02.B2B IMC Campaign
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DIVE CASE

02. B2B IMC Campaign

i PowerAutomate

Flow

Powertiot

MICROSOFT IMC

Period | 2021 Jan -
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Campaign Type | Website / Movie [ Lead Generation

As A Result
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DIVE CASE Solaredge IMC Campaign Type | Social Contents / Movie [ Lead Generation / Paid-advertisement
02. B2B IMC Campaign

Period | 2021 Dec - As A Result
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DIVE CASE Navien IMC Campaign Type | Social Contents

02. B2B IMC Campaign
Period | 2022 Dec - 2023 Sep As A Result
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Campaign Type | Social Contents

DIVE CASE bread&co

02.B2B IMC Campaign
Period | 2022 As A Result
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DIVE CASE Brother IMC

02.B2B IMC Campaign
Period | 2021 Nov — 2022 Feb
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Campaign Type | Social Contents / Movie [ Event

As A Result
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03. Video Production

S L= S Y HE

DUCKDIVER Brave Scoop

HIEHE Zotet ob| FS Tast= 7Y B

Brand Planning
Brand Study

Core targeting

Schedule Planning

&S HEEILICE

Contents Concept
Concept meeting

Project document

Sketch [ Artworks

Movie Creative
Preliminary survey

Shooting

Motion Graphics

Editing
Color grading

Modification

Live On Advertisement



DIVE CASE Himalaya Party Smart Campaign Type | Movie
03. Video Production

Period | 2023 As A Result
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DIVE CASE Amazon Aws Cloud Campaign Type | Movie
03. Video Production

Period | 2021 As A Result
S2M ALSH ol HA Amazon Aws Cloud= S2t2E MH|AZM PEMO| E11 2HE 7hssHH X2t 22t2E ARE MH|AS MSFLICE

HCo|t = AWS Builders Program S2tLE7HRAQIX| Avlsh= ZHXE HERISLICE
=0l 2L JHds & M| 2o 3D e OPOINHIEE'& =3om, x|
£0|7| 2[eH &1 X126t EHINLZ 7|ZIHSLICE

HIztst & 4mo| FAk2 A AR|E|9t O[sHE0f CHH S2L0|HEIH| £ WIHE RtSLICEH

o

{012 M2|ZS =0|1, o=

AWSE 22 HE 24 7|2 Gartner7H -
101 @i B2t olmat gl AjH|A f2e| 2|r




Dropbox Business

DIVE CASE

03. Video Production
Period | 2021

i3} $Helsto| +12 Dropbox

. 323 DropboxBusiness 2 El1t 212517 e A5HM .

Campaign Type | Movie

As A Result
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DIVE CASE SK Innovation &= Campaign Type | Movie

03. Video Production
Period | 2021 As A Result
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DIVE CASE CJ ONSTYLE Campaign Type | Movie
03. Video Production

Period | 2021 As A Result
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DIVE CASE

03. Video Production

Palfinger

Campaign Type | Social Contents / Movie [ Event

Period | 2021

MAIS EA S

As A Result
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DIVE CASE LS Cable & System Campaign Type | Movie
03. Video Production

Period | 2024 As A Result
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DIVE CASE O|AEAFEIE]

03. Video Production
Period | 2024

MRIE EA S

Campaign Type | Movie

As A Result
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04.B2G Campaign

DUCKDIVER Brave Scoop

Brand Planning
Brand Study

Core targeting

Trend report

Contents Creative
Contents Planning

Copywrite

Visual

Movie Creative
Movie Copywrite
Shooting / Motion graphics

Editing

Management
Advertisement Setting

Monthly Review

Result & Conclusion



DIVE CASE MEEEA| Campaign Type | Offline Festival / Printout / Movie / Picture
04. B2G Campaign

Period | 2022 As A Result
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DIVE CASE

04.B2G Campaign

Period | 2024

4294 2ot Al

Campaign Type | Social/ Movie / Picture / Viral

As A Result
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DIVE CASE MEfe|r2E2 Campaign Type | Offline Festival / Social Contents / Movie
04. B2G Campaign

Period | 2021 Mar — 2023 Dec As A Result
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DIVE CASE HA=XE Campaign Type | Offline Festival / Social Contents / Website
04.B2G Campaign

Period | 2022 Apr — 2022 Nov As A Result
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Be Brave, We design your better future

22 0F[E oA

(©) 2025 DUCKDIVER. All rights reserved.



